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Pontifícia Universidade Católica do Paraná - Business School 

 

Innovation and Knowledge Management 

72 contact hours (4h weekly) / 140 total hours (5 ECTS) 

18-week semester – Advanced graduate level 

Prof. Carlos O. Quandt, Ph.D 

 

Course Description 

The knowledge economy. Knowledge as an organizational resource. Theoretical foundations of innovation and knowledge 

management. Strategic aspects of information and competitive intelligence. Knowledge management models and 

practices. Best practices in knowledge management, competitive intelligence and innovation in the public and private 

sectors. Networks, strategic alliances and organizational innovation. Integrated approach to strategic knowledge 

management and practice. 

 

Objectives / Learning Outcomes 

The course will be taught using a variety of pedagogical techniques including readings, lectures, seminars and case studies. 

The purpose of this course is to enhance students’ capacity to understand the theory and practice of knowledge 

management, with a focus on innovative outcomes. By the completion of this course, students will: 

 Interpret and understand the concept of knowledge management in terms of current business practices and 

technologies. 

 Analyse knowledge processes within an organization in terms of organizational performance and development. 

This will involve the study of organizational characteristics, structure, culture, communication, innovation and 

technology. 

 Identify approaches that organizations may take to make a significant contribution to an organization’s 

knowledge and innovation processes, and explain the issues involved. This will require appreciation of the range 

of tools and techniques that may be applied to enhance knowledge management. 

 Work with others in analysing practical situations and preparing and presenting recommendations for 

enhancement of knowledge management. 

 

Outline 

1. The knowledge economy; Knowledge as an organizational resource. 

2. Essential concepts: Data, Information, technology, knowledge. Introduction to Knowledge Management. 

3. Knowledge Management: theoretical bases, timeline, main authors, main ideas; The theory of knowledge 

creation. 

4. Strategic information and competitiveness. Sources of information and information management for decision 

making. Competitive Intelligence and business intelligence.  

5. Processes, models and practices of knowledge management. 

6. Practices and applications. Integration of Knowledge Management and Innovation Management. 

 

Format 

The course will be taught using a variety of pedagogical techniques including readings, lectures, seminars and case studies. 

The course has a total of 18 weekly meetings and 140 hours divided in two groups: 

 72 contact hours, for lectures, seminars and in-class discussions. 

 68 hours will be dedicated to readings, preparation of written reports and class presentations, individual or group 
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study, research, writing, field trips and orientation. 

 

Grading 

Evaluation will be based on weekly reading assignments, class participation, seminar presentations and final assignment, 

which is a case-based term paper. During the semester the class will be organized in teams of 2 or 3 students. Each group 

will choose an organization to develop a case focused on knowledge-related management practices. The final grade will 

consist of the following components: 

 10% - weekly assignments; 

 10% - student participation; 

 80% - term paper including class presentation. 

All student participants must register for credit. At the end of the course students with grades equal to 7.0 and above and a 

minimum of 75% of class attendance will be granted 5 ECTS credits. 

 

Additional Information 

 Course schedule and venue: TBA. Office hours by appointment, at PUCPR's Business School. 

 PUCPR values academic integrity. Therefore, all students must understand the meaning and consequences of 

cheating, plagiarism and other academic offenses under the Code of Student Conduct and Disciplinary Procedures 

(see www.pucpr.br for more information). 

 Reading materials in electronic format, as well as announcements, schedule changes, and readings will be 

available on the Eureka system (http://eureka.pucpr.br). It is absolutely necessary for you to continually check the 

status of this course for any changes in course content or schedule.  

 

Reading Materials 
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Grossman, M. (2007) The emerging academic discipline of knowledge management. West Lafayette. Vol 18, n. 1, 
2007. 
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Stewart, Thomas A (1998). Intellectual Capital: The New Wealth of Organizations. Bantam Books. 

Whitehill, Martin (1997). Knowledge-based strategy to deliver sustained competitive advantage. Long Range Planning, vol. 

30 n. 4, p. 621-627. 


